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29
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Wild Horn Music Festival

Community Registration Day
Last day to sign up for sports, arts
and craft activitiesinthe area @ JJ
Parr.

United Way Day of Caring
Volunteers make a difference on this
day of helping others.

Swing & Sweep

Thisannual event has become a
highlight of golf and curling enthusi-
asts. It includes 3 days of curling
and golfing.

Dog Jog

This 8th annual event has pledges
walking with their canine compan-
ions from Lion's Park to the Tri-City
Mall and back.

National Family Week

Family activities for all ages includ-
ing atoonie lunch. Contac Nicole @
594-2707.

Fall Supper
A great meal at the Lutheran Church
starting at 4:30pm.
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Crystal Portraits

Offering a wide range of
photography services.
Specializing in weddings,
graduations, school,
sports and family events.

Phone: 780-594-0588

Successfully
Organized

A professional organizer,
specializing in interior
design, staging and office
space.

Phone: 780-639-2283

www.successfullyor ganized.com

ChangesHair Care

Fulfilling al of your salon
needs from nail care to
hairdressing.

Phone: 780-594-2233

Flash Inspection Ltd.

Offering quality control
and quality assurance
inspections.

Phone: 780-812-5719/
780-554-1869

In early June, the ACC sent all of
the new policies community
Chambers approved at their May
Annua General Meeting to gov-
ernment.

To date the mgjority of provincial
ministers have responded with
written comments about the poli-
cies. A number of ministers have
also scheduled meetings with ACC
to further discusstheir policies.

Theletters are available at the
following links:

George Groeneveld, Minister for
Agriculture and Agri-Food

The Alberta government expects to
bring in $830 million more than
anticipated in the budget earlier
thisyear. Just under half of that
money is expected to be used to
help pay the costs of Alberta's
explosive economy.

The province's expected surplus
for 2007-08 has aso grown by
almost $300 million to $2.5 hillion.

Finance Minister Lyle Oberg said
the government now expects to
take in $36.2 hillion in revenue,

http://www.abchamber.ca/ ACCRes
ources/L etters/2007/Groenevel d%
20-%20new%20policies.pdf

Guy Boutilier, Minister for Inter-
national, Intergovernmental and
Aboriginal Relations

http://www.abchamber.ca/ ACCRes
ources/L etters/2007/Boutili er%20-
%20new%20policies.pdf

Fred Lindsay, Solicitor General
www.abchamber.cal ACCResource
g/L etters/2007/Lindsay-brew.pdf

Lyle Oberg, Minister of Finance

www.abchamber.cal ACCResource

Ray Danyluk, Minister of Munici-
pal Affairs and Housing

www.abchamber.ca/ACCResource
s/L etters/2007/Danyluk new poli-
cies.pdf

Janis Tarchuk, Minister of Chil-
dren's Services

www.abchamber.ca/ACCResource
s/L etters/2007/Tarchuk new poli-
cies.pdf

Rob Renner, Minister of Environ-
ment

www.abchamber.ca/ACCResource
s/L etters/2007/Renner new poli-

g/L etters/2007/Oberg new poli-

cies.pdf

cies.pdf
Mel Knight, Minister of Energy

www.abchamber.cal ACCResource
s/L etters/2007/Knight new poli-
cies.pdf

which, after adjustments, leaves
$575 million to be alocated.

Two-thirds of the $383 million will
go to capital spending for a prov-
ince bursting with newcomers and
needing to build and update infra-
structures.

The Heritage Savings Fund will
nest the remaining $192 million
bringing its forecasted book value
up to $15.6 billion.

The provinceis still on track to
spend $33.7 billion, ajump of
$533 million from the budget's
forecast, due to rising costs for
existing capital projects and disas-
ter and emergency aid needed after
floods and forest fires.

The extra cash is due to higher
than expected resource revenue,
investment income and extra per-
sonal income tax from a growing
population of around three million.

Personal income tax revenue alone
isforecasted at 411 million and

All the submissions are al so acces-
sible on the Alberta Chamber web-
site, www.abchamber.ca

attributed largely to Albertans
earning more money. Investment
returns are bringing in $257 mil-
lion more than expected.

Resource revenue is also up $237
million due to higher oil royalties
but partly offset by lower natural
gasroyalties and land sales reve-
nue.

With an increase in funding for the
province, at what point will the
provincial government send fund-
ing back into the municipalities?

Sources: The Canadian Press, August 2007

2006 provincia grant contribu-
tionsto Cold Lake were at:

$3, 015, 353.00

2008 provincia grant contribu-
tions are expected to be at:

$6, 605,000.00

according to City of Cold Lake
CAO Gordon Frank.
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The 2007 Business of the Year

Award nomination forms will be
availablein mid-September. We
encourage residents and business
ownersin Cold Lake to celebrate
and congratul ate the success of
business in the community by
nominating them.

If you would like a nomination
ballot call the chamber office
594-4747 or email
clrcc@incentre.net you can aso
vote online at:
www.coldlakechamber.ca.
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The 2008 Home & Leisure Trade
Show Exhibitor packages are now
available. Book your booth by
September 21st and save.

The 2008 show will be held on
May 2, 3 and 4th. It will take
place at the Cold Lake South
Arena.

To book abooth email or call the

Chamber office 594-4747 or
clrcc@incentre.net. Y ou can also
go online at:
www.coldlakechamber.cato re-
view the exhibitor information
package and fill out the online
application.

B
0%
The 2008 Community Guide will
begin production in September.

Look for the ad application form
at the end of September.

% |/

If you have any events you would
like to appear in the Calendar of
Events, please email Allyson,
clrcc@incentre.net.
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The 2007 board elections are
quickly approaching.

Being a part of the board of direc-

torsisan excellent opportunity to
network, share and gain knowl-
edge and be part of the great vol-

unteer base in and around Cold
Lake. The Chamber encourages
you to consider running for the
board of directors and help to
shape the business community in
our city and in Alberta.

Elections will be held in Novem-
ber, for those interested in a board
position, please contact Michelle
@ 594-4747.
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The Cold Lake Regional Cham-
ber of Commerce will continue
member visits throughout the
month of September. We would
like to thank all the businesses
that the Chamber has already
been out to visit for their time and
participation.

The Chamber understands that it
may nhot be convenient for your
business to have staff drop by
unannounced. If you would like
to schedule an appointment for a
specific date and time please call
the Chamber office @ 594-4747.
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Imperial Oil
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It's afunny thing: wherever the lights come on and clean water flows from the taps, business flourishes. Y ou just can't have a
bustling marketplace without a reliable infrastructure. But global heating and its handmaiden, extreme weather, are throwing a
curve ball at the nation's $5-trillion worth of infrastructure. Every year it floods, ices or knocks out another critical service. And
as Gordon McBean at the University of Western Ontario's Institute for Catastrophic Loss Reduction putsit: "The Complexities
and interdependencies of our modern society and our cities have made us more vulnerable".

Every Quebec businessman knows what an ice storm can do to power lines supplying sweetness and light to 3.5 million consum-
ers. Halifax entrepreneurs can vouch for the economic might of Hurricane Juan, as well asthat of "Whit Juan”-arecord 2004
snowfall. Just two years ago, Torontonians learned a $500-million lesson about the perils of too much precipitation all at once.
And don't even talk to the folks in Vancouver about wind and rain.

Not all of the damage to infrastructure springs from extreme events. Global heating mostly works as quietly as soil erosion, and
real-world effects can be subtle. The city of Ottawa, for example, switched the focus of its winter road program from snow re-
moval to ice treatment. Dawson City, Y ukon, is constantly repairing its water and sewage system due to melting permafrost.
Sept-lles, Quebec and many Artic communities are adjusting to the reality of losing eight meters of shoreline every year due to
rising sealevels. Airports accustomed to snow now plan for the new norm: freezing rain. Roads built for an average of 24 freeze-
thaw days must now contend with 41 days of abuse.

Incredibly, it's likely thisis only the beginning of bad-weather days. The British economist Sir Nicholas Stern warned in his 575
page report on the economics of climate change last year that Canada, Russia and Scandinavia will experience "the most rapid
rates of warming, damaging infrastructure, human health, local livelihoods and biodiversity."

Almost everything built these days gets designed using codes and standards based on historical climate data. But when once-a
century events occur every fifty years, and once-in-20-years rainfalls occur every decade, sewage systems and power lines start to
fall apart, notes Heather Auld, a climatologist at Environment Canada: "We have lost our rear-view mirror," she says. "We can ho
longer look to the past to tell us how to build in the future.”

Consider the impact of excessive rainfall on Canada's storm and sewage infrastructure. A 2003 paper by engineers at Queen's
University warned that in some regions climate change will deliver more frequent torrents of rainfall that overload the system and
cause flooding and erosion. The authors didn't think Canada's devel opers and municipal planners would adapt fast enough until
"reliable authority" stated the obvious need for new standards.

In the West, the problem will be too little water when its needed most. According to a 2006 study by Natural Resources Canada.
Calgary's explosive population growth combined with disappearing glaciers could lead to critical summer water shortagesin less
than a decade-at least, in the absence of a conservation plan that reduces demand by 50%. Even with sound management, Cal-
garians could get very thirsty by 2060.

Given that the climate is changing, it's time for CEO's to study the vulnerahilities of infrastructure and encourage reliable authori-
tiesto act reliably with new data. Stern offersthis advice: "The earlier effective action is taken, the less costly it will be."

By Andrew Nikiforuk, Canadian Business Magazine
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The 9th Annual Cold Lake Regional Chamber of
Commerce Community Fish Fry took place on Au-
gust 8th and was another huge success. More than
500 people attended and enjoyed delicious Northern
Pike at the beautiful marina setting.

The Cold Lake Regional Chamber of Commerce
would like to thank al of the volunteers and spon-
Sors.

Thanks to our volunteers; Ajaz Quaraishi (chair of

the event, Armand Gagnier, Laurel Smith, Craig Copeland, Wilf Schamber, Kelly Henderson, Lori
Gray, Donna Neufeld, Elaine Matear, Gilbert Bourdon, Michael Bourdon, Daniel Bourdon, Sheila
Hubbard, Kyle Brassard, Raelynn Brassard, Brandon Anderson, Russ Robertson, Maureen Sander,
Jazz Logan, Bob Buckle, Dave Forbes, Eva Urlacher, Rob Brassard and Troy Schmiechel.

Thank you to our event sponsors. Hamels Catering, Clark's General Store & Eatery, McDonald's,
ATCO Gas, B&R Eckel's Transport and the City of Cold Lake.
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Does the thought of walking into aroom
full of strangers and making relevant
small talk make you nervous? Y ou're not
alone. Networking isthe Achilles hedl of
many business people, Says Dave
Howlett, a Toronto-based consultant and
speaker who specializes in networking
and business development skills. Keeping
aconversation going is hard work and
doesn't come naturally to many of us.
And that can result in awkward pauses,
social gaffes--and less than memorable
encounters.

Howlett offers these networking tipsto
help you stand out in a crowd and build
mutually beneficial personal and profes-
sional relationships.

Once you get beyond the introduction,
"Hi, my nameis...Nice to meet you,"
most people resort to the classic--yet bor-

ing, " What brings you to this event?,
says Howatt. Try a different approach to
put your new acquaintance at ease and
help you make alasting impression: First,
pay acompliment. A flattering comment
about a person's watch, clothing or some-
thing el se they are wearing can break the
ice and impress the recipient. Just be sure
it's sincere; nothing puts off someone
faster than false flattery. Next, try to es-
tablish areas of common interest by ask-
ing about persona passions; for example,
what they do for fun on weekends. People
like to talk about themselves. If you let
them, they'll go away thinking of you
fondly.

Instead of approaching networking with a
"what'sinit for me" attitude, focus on
finding ways to ease someone else's pain.
Ask about business challenges or industry
issues, for example. You'll position your-
self as someone who cares and can solve
problems.
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Make it easy for othersto initiate conver-
sations with you by wearing pins or
broaches that represent your special inter-
ests. Howlett, for example, always wears
either his Distinguished Toastmaster lapel
pin or an Ironman pin, which he says
proves to be valuable conversation start-
ers.

Send two, handwritten, postage stamped
notes per week to people you want to
build relationships with. Write notes at
the same time every week to make it a
habit. " People delete emails but display
thank-you cards in their offices, where it
makes them look like heroes in the eyes
of their colleagues, "say Howlett. "On top
of that, they'll smile and think of you
every time they see those notes.”

By Kara Kuryllowicz, Canadian Business Online



